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HOW TO BECOME A 
MEMBER
Membership to the Namibia Charcoal Association 
(NCA) is open to all Namibians. The NCA seeks 
to increase and diversify its membership base. 
Therefore all interested parties are encouraged 
to apply for membership. Kindly contact the NCA 
office for instructions on how to lodge a membership 
application. 



ABOUT NCA
Formerly known as the Namibia Charcoal Producers 
Association (NCPA), the Namibia Charcoal Association 
(NCA) is a non-profit voluntary membership 
association for the charcoal industry in Namibia from 
producers to suppliers and all other stakeholders. 

Charcoal production is an important activity for 
managing bush encroachment. Thus the purpose 
of the NCA is to strengthen the charcoal industry 
in a sustainable manner in an effort to grow the 
sector. The NCA is currently affiliated to the Namibia 
Agricultural Union (NAU) and is partly funded by 
the Deutsche Gesellschaft für Internationale 
Zusammenarbeit (GIZ).

AIMS AND OBJECTIVES
The aims of the NCA are to:
•	 Act	as	mouthpiece	and	protect	and	promote	the	

interests	of	the	producers.
•	 Promote	co-operation	between	producers.
•	 Exercise	efficient	production	and	orderly	marketing	

of	relevant	products	and	negotiate	benefits	for	
the	producers.

•	 Strive	to	accomplish	the	best	possible	connection	
between	the	producers,	processors	and	promoters	
of	processed	products.

•	 To	convey	the	coordinated	views	of	the	industry	
to	 the	authorities	and	 to	 co-operate	with	 the	
authorities	to	negotiate	solutions	to	problems	
and	to	advocate	for	the	necessary	legislation	that	
would	benefit	the	industry.

•	 To	 interact	with	all	national	and	international	
stakeholders	to	the	benefit	of	the	industry.	

OUR SERVICES
As a membership Association, the NCA offers the 
following support services to the charcoal industry 
in Namibia:

•	 Identification	of	new	markets.
•	 Introduction	of	new	technology.
•	 Managing	 relationships	with	Government	and	

playing	a	advocacy	role.
•	 Advising	on	recommended	sales	prices.
•	 Putting	in	place	an	effective	structure.
•	 Setting	up	a	sustainable	financial	model.
•	 Setting	up	a	labour	database.
•	 Providing	labour	advice.
•	 Defining	acceptable	minimum	wage.	
•	 Collecting	and	disseminating	industry	information.
•	 Marketing	and	promotion	of	the	industry.	


