CRAFT SURVEY 

March 2002

1. Resume.

The survey was undertaken in March 2002 by RAISON for the Kavango Profile Project.  The aim of this survey is to understand and to provide a broad picture of the craft industry and its contribution to the welfare of households in the Kavango region. 

It is s a sample survey of producers normally selling their produce to Rössing Foundation.  61 people were interviewed, mainly in the Gciriku and Shambyo tribal areas.

	Sample size
	Number of interviewed women
	Number of interviewed men
	Number of villages covered
	Number of households by types of craft produced

	61
	56
	5
	22
	Baskets 54, Mats 2, Pottery 2, PVC + bangles 1, Wood carving 2.


2. Database.

Original data base is stored in Excel :

C:\1Current-project/data/Kavango-Profile\Economy\Craft survey,

3. Description of database.

See questionnaire sheet.

4. Basic Analysis of  Database.

a) Household characteristics,

Average number of people/household is 11 (with minimum of 4 and maximum of 21 people/household).  The average size of a Nyemba household (at least one of the parent is Nyemba) is about 15 people while the Gciriku or Shambuyo households’ size is 10. 

	No. of people/hh
	No. of hh 
	% hh

	<7
	13
	21%

	7-10
	18
	30%

	11-15
	18
	30%

	>15
	12
	20%


Unexpectedly almost half of the interviewed households are polygamous.

	No. of wives
	No. of hh 
	% hh

	1
	31
	53%

	2
	13
	22%

	3
	10
	17%

	4
	4
	7%


Age structure of households. Very few members of the household are aged 35-64 (13%) while the majority are less than 24 years old (67%).

	Age
	No. of people
	% 

	<15
	298
	44%

	15-24
	154
	23%

	25-34
	97
	14%

	35-44
	42
	6%

	45-54
	28
	4%

	55-64
	19
	3%

	>65
	36
	5%


b) Income and expenditure.

Two third of the households have two or more sources of cash income (excluding income from crafts) and only one household depends entirely on craft for its cash income. Piecework (weeding, ploughing, herding livestock, beer making,, etc.) is widely practiced and 60% of households have at least one member engaged in a seasonal activity. 

	Source of cash income
	% of hh

	Piecework
	60

	Pension
	48

	Employment
	28

	Business
	16


The main business activities recorded are cuca shops, cattle selling or building. Employment is either by the government, development projects or private enterprises.

Cash income recorded for employees or businesspersons does not represent their total annual incomes but rather the cash allocated to the households.

Half of households have an annual cash income and an annual expenditure of less than 4000 N$. 

	Income (N$)
	No. of hh 
	% hh

	<2000
	5
	8%

	2000-3999
	23
	38%

	4000-5999
	16
	26%

	6000-7999
	7
	11%

	8000-10000
	6
	10%

	>10000
	4
	7%


	Expenditure N$
	No. of hh 
	% hh

	<2000
	8
	13%

	2000-3999
	23
	38%

	4000-5999
	11
	18%

	6000-7999
	13
	21%

	8000-10000
	4
	7%

	>10000
	2
	3%


c) Annual expenditure breakdown.

Food and other goods are by far the major expenses of all households making up 64% of the total annual expenditure.

	Main expenditure
	N$
	% of total expenditure

	 Food and other goods
	2958
	64%

	 School fees
	306
	7%

	 School clothing
	279
	6%

	 Ploughing
	255
	5%

	 Clothing
	225
	5%

	 Transport
	189
	4%

	 Health costs
	129
	3%

	 Weeding
	114
	2%

	 Livestock herding
	99
	2%


All households spend some money for buying food or to pay health costs. On the other hand hiring labour for livestock stock herding is practiced by 28% of the households.

	Main expenditure
	% of hh without expenses

	 Food and other goods
	0%

	 Health costs
	0%

	 Transport
	3%

	 School fees
	7%

	 Ploughing
	10%

	 Clothing
	10%

	 School clothing
	50%

	 Weeding
	70%

	 Livestock herding
	72%


The amount of money spent on each category varies greatly between households.

	Food and other goods
	No. of hh 
	% hh

	1000-1999
	20
	33%

	2000-2999
	14
	23%

	3000-3999
	7
	11%

	4000-5000
	12
	20%

	>5000
	8
	13%

	Grand Total
	61
	

	
	
	

	
	
	

	School fees (N$)
	No. of hh 
	% hh

	<100
	11
	18%

	100-199
	16
	26%

	200-299
	9
	15%

	300-399
	8
	13%

	400-499
	5
	8%

	500-600
	4
	7%

	>600
	8
	13%

	Grand Total
	61
	

	
	
	

	Clothing (N$)
	No. of hh 
	% hh

	<100
	7
	11%

	100-199
	22
	36%

	200-299
	17
	28%

	300-399
	4
	7%

	400-500
	5
	8%

	>500
	6
	10%

	Grand Total
	61
	

	
	
	

	Health cost (N$)
	No. of hh 
	% hh

	<100
	32
	52%

	100-199
	18
	30%

	200-299
	5
	8%

	300-399
	2
	3%

	400-500
	3
	5%

	>500
	1
	2%

	Grand Total
	61
	

	
	
	

	Ploughing (N$)
	No. of hh 
	% hh

	<100
	18
	30%

	100-199
	9
	15%

	200-299
	10
	16%

	300-399
	5
	8%

	400-500
	10
	16%

	>500
	9
	15%

	Grand Total
	61
	

	
	
	

	Weeding (N$)
	No. of hh 
	% hh

	No hired labour for weeding
	43
	70%

	101-200
	5
	8%

	>201
	13
	21%

	Grand Total
	61
	

	
	
	

	Livestock herding (N$)
	No. of hh 
	% hh

	No expenses
	44
	72%

	1-100
	4
	7%

	101-200
	5
	8%

	201-300
	4
	7%

	>301
	4
	7%

	Grand Total
	61
	

	
	
	

	Transport (N$)
	No. of hh 
	% hh

	<100
	15
	25%

	100-199
	19
	31%

	200-300
	19
	31%

	>300
	8
	13%


5. Crafts

The analysis will concentrate on the baskets producers as they represent the majority of interviewed households. The number of surveyed wood carvers, mat and pottery makers is too little for any meaningful analysis. Most of the household have only one craft producer.

	No. of cr producers/hh
	No. of hh 

	One producer
	47

	Two or more
	10

	Grand Total
	57


The average number of baskets produced by a household in 2001is 20 baskets (with minimum of 1 and maximum of 44 baskets per a household). The average number of baskets produced during the years 1999 and 2000 is 14 and 16.

	items2001
	No. of hh 
	% hh

	Less han 10
	6
	11%

	10-20
	19
	35%

	20-30
	24
	44%

	More than 30
	5
	9%


The question about when did you start weaving baskets might has been confusing (was it producing for selling or producing for home use?). Nevertheless more than one third of the households started baskets weaving for the last 5-10 years as shown in the following table. 

	
	No. of hh 
	% hh

	Last 2 years
	19
	35%

	 3-5 years
	13
	24%

	 5-10 years
	21
	39%

	More than 10 years
	1
	2%


The average annual income from basket selling is about 500 N$ with the following variation between households. 

	income2001 (N$)
	No. of hh 
	% hh

	<200
	3
	6%

	200-399
	18
	33%

	400-599
	13
	24%

	600-799
	17
	31%

	>800
	1
	6%


The contribution of income from craft producing to household expenditure varies from 1 to 50%. For the majority of households the craft income contribution is less than 15% to the family expenditure. 

	Craft income as % of expenditure
	No. of hh 
	% hh

	Less than 5%
	10
	19%

	5  - 15%
	22
	41%

	16 - 25%
	11
	20%

	26 - 35%
	8
	15%

	More than 35%
	3
	6%


Discussion

What would one conclude from all the above warawara? What is the significance of the craft industry for household welfare?
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