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9. PUBLIC PARTICIPATION [AT A GLANCE] 
 

9.1 Introduction 

 

The term participation typically refers to some aspect of local community involvement in the design, 

implementation and evaluation of a project or plan (Brown & Wyckoff-Baird, 1992). According to Smith 

(1983), public participation encompasses a range of procedures and methods designed to consult, 

involve, and inform the public to allow those that would be potentially affected by a decision or policy 

to have input into the process. The latter are also known as stakeholders, which include (IFC 2007): 

 

“...persons or groups who are directly or indirectly affected by a project, as well as those who may have 

interests in a project and/or the ability to influence its outcome, either positively or negatively. Stakeholders 

may include locally affected communities or individuals and their formal and informal representatives, national 

or local government authorities, politicians, religious leaders, civil society organizations and groups with special 

interests, the academic community, or other businesses” 

 

Table 9.1: Public Participation 5 Elements (Courtesy: International Association for Public Participation 

2007) 

Element  Description  

(a) Inform  Provided the general public with balanced and objective information to assist them in understanding 

the problem (housing shortage), alternatives, opportunities and/or solutions, which is the servicing of 

land.  

(b) Consult  Obtained public feedback on analysis, alternatives and/or decisions.  

(c) Involve  to work directly with the public throughout the process to ensure that public concerns and aspirations 

are consistently understood and considered  

(d) Collaborate  Partnered with the public in each aspect of the decision, including the development of alternatives 

and the identification of the preferred solution. 

(e) Empower  Placed final decision making in the hands of the public. 

 

9.2 Call for Public Participation  

 

The initial period for Public Participation ran between 1 July to 31 July 2020. No issues or comments 

were raised by potential I& APs despite extensive communication to engage them. 

 

9.3 Newspaper & Facebook Advertising  

 

The Consultant advertised using the targeted approach by using the locally and nationally read and 

accepted Newspaper, New Era, to reach out to I&APs. See Adverts on next page, Figures 8.1 – 8.2 
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9.4 Site Notice 

 

Given the dispersed nature of the identified piece of land, and its isolation, and the means of 

communication outlined above, it was deemed NOT necessary and to display a makeshift Notice Board 

near the identified site.   

 

 

 

 

Table 9.2: List of I&APs - Mubiza Mixed Farming Project 

NAME ORGANIZATION / INSTITUTION CONTACT DETAILS 

Emmanuel Murenje Project Management  0812345216 

Induna Richard Mutenda Mubiza Traditional Authority 0813410317 

Lister Chaka (land owner) Mubiza Project (Kalombwana Villages) 0817504032 

Julia Chaka Neighbouring Villages 0813674882 

Paulina Iipinge SAIPA 0818786676 

Bekithemba Sithole Self  0812401261 

Clara Lisho Self  0817176642 

Nelson Mbeha Self  0816642911 

Misheck Marandu Bingwa Loop Farm, Zambezi Valley +263 772 428 808 

Maria Amakali 

Dir: Directorate of Water Resource 

Management 

Ministry of Agriculture, Water and Land 

Reform 

+264 61 2087161 

Rikka Shikongo  Ministry of Environment, Forestry & Tourism  rikka.shikongo@meft.gov.na 

Rauna Kalola, 

 Public Relations Officer 

Ministry of Fisheries and Marine Resources 

 

Tel: 061 205 3084 

Rauna.Kalola@mfmr.gov.na 

Executive Director 

Annely Haiphene 

 

Ministry of Fisheries and Marine Resources 

Annely.Haiphene@mfmr.gov.na 

Secretary to the ED 

Thomas Shapaka 

 

Ministry of Fisheries and Marine Resources 

Thomas.Shapaka@mfmr.gov.na 

061 205 3007 
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Figure 9.1: Facebook Advert         
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